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Maggie’s Cancer Caring Centres
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“Above all what matters is not to lose
the joy of living in the fear of dying”

Maggies Keswick Jencks, Founder, Maggie’s Centres
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Emotional, psychological and practical support to anyone affected
by cancer.
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The Online Centre.



Vexed and
Maggie’s
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The challenge

Communications

Programme; to support people affected by cancer

Fundraising
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Maggie’s Online Centre

Maggie’s Online Centre - ‘ Where conversations turn
into friendships and words provide support … this virtual
community took the isolation of the cancer experience
for me’

Jackie, Member of Maggie’s Online Support Group

1,400 signed up members

10% growth each month
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How to make them
work together?
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Inter-relationship and mutual
support

Brand site

To broaden the reach and
understanding of Maggie’s
Cancer Centres

To support the event
registration and
fundraising targets

Maggie’s Online Centre

To provide online
psychological support and
access to professional
advisors for anyone
affected by cancer

Cross

Pollination
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Hello social
media
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Mistakes we made

Facebook - went feral

Twitter - too scared to start

Stalled by words like social media strategy and campaign …

Pictures like these don’t help
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019

Be yourself
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How we made twitter work

863 followers

We kept it simple, daily updates on what we’re up to

We responded quickly and personal

We asked our supporters to tweet about us and retweet
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And Facebook

We established a common approach to Facebook for the local
Centres

We supported, trained and helped set the Centres up

Rally local support for events and fundraising
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And You Tube and Flickr



How it all
worked together
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Online Centre

Twitter

Media partner

Times Online

The Times

Facebook

You Tube

Offline publication



Selling it
internally
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Selling it internally

Lots and lots of talking …

Presentations and group discussions

Helping and supporting

Show the benefits this is where stats work



Love Maggie’s
Day



24 June 2010

Online Centre

Blogs

Newsletter

Twitter

Causes
supporting us

retweeted

National press
event  with

Sarah Brown

 Local Centre
Facebook

YouTube

Local Centre
Events
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The results

Highest number of unique visitors to brand site in last 6 months -
18,000 unique visitors

Highest number of Online Centre member logins compared to previous
quarter

Over 100 new members to the Online Centre, most significant increase
to membership since the launch of the Online Centre

65 new Twitter followers, 151 new Facebook fans

Exceeded fundraising target



Top tips
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Top tips

Don’t be scared to give it a go

Educate, educate, educate

If you mess up, keep trying

It’s the people behind it

Different channels work for different people

Find a great agency ….



Breakout - 30
mins
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Breakout

Working in groups of 5/6

Identify a key service or communication challenge that one of you is
experiencing

Brainstorm your approach

One of the team will be presenting back
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Central campaign idea

Website

Social 
Media

Media partner

Internal
Publication

Selling it in internally


