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What I1s Twitter?

‘A combination of messaging and
soctal networking’

Jack Schofield, The Guardian



Twitter says. ..

O  ‘“Twitter asks “what’s happening” and makes the answer spread
across the globe to millions, immediately.

O Twitter is a real-time information network powered by people all
around the world that lets you share and discover what’s
happewiwg NWOW.

O The timely bits of information that spread through Twitter ...
creates a platform for You to tnfluence what's being talked about
arowund the world.’
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[t's simple

O You type messages and “post’ them onto the web for others to
find and read

0 €ach message is called a tweet’

O They're a maximum of 140 characters Long

I'VE ALWAYS
SAID:
DON'T MAKE IT
TOO EASY!!!

9"{” & /)r.\({’r

BRITNEY IS ON TWITTER



[t's public

Awnyone, anywhere L the world, can
see Your tweets - pro\/ioled they have a
PC or mobile with tinternet access



't's social

O You build Wp a network of friends and contacts —
J'us’c like you do ‘n real Life’

O People that find you interesting will follow” you
O Awnd you can follow them back if you want to

O Tweets can be passed ow, or ‘retweeted’, from user to user, and be
seen. by their networks of “followers’

O As you follow others, retweet thewm and have conversations, You
will widen your network of tnfluence

"""""""""""""



Follow and be followed

O Follow people and organisations You share Lnterests, milssions
or values with — and people talking about Your cause

O They will follow you back - if they think you're tnteresting too!

O Find them by searching Twitter using keywords. Try some of
these and see what works for you:

Directories — e.9. wefollow.com, twellow.com

Twittersearch — search.twitter.com

Hashtags - hashtags.org, wthashtag.com

Trending topics — on Twitter.com or via Your Twitter client
Soctal media monttoring — samepoint.com or addictomatic.com

SRSl T

"""""""""""""



THE FOLLOWERS (t’s all about
developing your
‘socLal capital,'.

That means Yyou
need to be
Lnteresting.
MORE HOLIRS T0
SAY SOMETHING Awnd gou neea to
INTERESTING TRTT X

be tnterested Lin
others, and the
things they care
about, too.

PART 1: EASY TO GET, HARD TO KEEP



Why use Twitter?




The adoption curve: 2009

Twitter's Worldwide Uniques (in millions)

60 mil
50 mil
IRAN ELECTION PROTESTS TREND ON TWITTER .
40 mil ASHTON KUTCHER BEATS CNN TO 1 MILLION FOLLOWERS
STEPHEN FRY ON JONATHAN ROSS
: TALKING TWITTER
30 mil :
STEPHEN FRY WAXES LYRICAL ON BBC.CO.UK :
20 mil PLANE CRASHES IN HUDSON RIVERAND ; :
THE NEWS GOES GLOBAL IN MINUTES @  :
VIATWITTER : =
10 mil

Aug '08 Nov '08 Feb '09 May '09 Aug '09
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Twitter UK User Demographics

Al traffic statistics are estimates. Daily Unique Visitors (cookies)
Country  Worldwide
Unique visitors (estimated cookies) 7 150 M

Unique visitors (users) 7 @ aom
= 5.2%

Reach
Page views 300 M 488B

Total visits 48M 720M

Avg visits per visitor 13 9

Avg time on site 11:50
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Facebook UK User Demographics

Al traffic statistics are estimates. Daily Unique Visitors (cookies)

Country  Worldwide

Unique visitors (estimated cookies) 7 11B
Unigque visitors (users) 7/ @ 490 M
Reach 31.6%

Page views 528 4708

Total visits 178

Avg visits per visitor 34

Avg time on site 23:20
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People use [witter to..

[ sShare
0 ideas
O wews and opinions
O thoughts about things they are interested in
O feelings about things they care about

O what they are dotng or pLawwiwg to do

"""""""""""""



But most of all to...

L1 Conwnect

O with people they have something in
common with

O with brands they share values with

O with causes and Lssues they care about



Twitter says..

O How you use Twitter Ls completely up to you.
OO0 Follow hundreds of people. Follow a dozewn.
[1 Post every houwr. Post never.

O search for Your favourtte top'ws and create Lists.
Ovr wnot.

O Youw are L control.



Putting that another way...

Twitter users create, and are tn control of, thelr
OWW e)q:erieme — and each C)qaeriewae ls unigue

You will be part of that experience, or not,
as they choose

They will follow Yyow, or not, as they choose

They can even block you if they feel you're
‘spamming’ them

So treat thema with respect



[t can help to think of Twitter as...

O ... a bit like being at huge party
L Where there are some people You already know

O Awnd all sorts of people yow've haven't met yet
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s all about



Twitter isn't...

O A wmarketing channel

O sSowmewhere to broadceast

[ Sowmewhere to press release to
O A ‘cold List’

O ALl about you!
(No one Likes someone that only talks about themselves)

"""""""""""""



Benefits of Twitter

O Avre ewtireLg what you make them!

O You ‘get what you give’ - the more You engage and shave, the wore
yow'll benefit

O Huge potential to engage with people that care about Your cause
across the UK - and the world

e abLLi’cg to:

O reach jowrnalists, politicians, poLch makers, funders,
celebrities and other influencers — tncluding other charities

O  engage with stakeholders, donors, campaigners, menmbers,
volunteers § advocates

"""""""""""""



Unbelievably...

You cawn do all of this
without paying a thing!



Examples of Twitter being
used by UK chartties



- One of my favourites

+ Following &

The jury is in on sparrowhawks
and magpies http://tinyurl.com
/ylI5s4j #RSPB

about 10 hours ago via web

@pigsonthewing Thanks, will pass on your feedback.
about 22 hours ago via web in reply to pigsonthewing

Fantastic great grey owl hunting in snow photos http://bit.ly
/alvzwN Thanks to @piginfo

2:31 PM Mar 8th via web

Please share your 'signs of spring' on our Love Nature flickr
group http://tinyurl.com/ydrpc9v #RSPB #LTTF

2:17 PM Mar 8th via web

143 MPs support action to protect birds of prey. If yours
hasn't, you might like to ask them to sign. http://tinyurl.com
/yg4h2bg #RSPB

10:14 AM Mar 8th via web

e

= Lists =

Home Profile Find People Settings Help Sign out

&~

PR e

Name RSP3
Location Sandy, UK
Web http:/ /www.rspb.o...

Bio Love nature? Help us
save it. Written by Paul in PR
- with a bit of help from my
colleagues.

3,863 6,587 467

following followers listed
Tweets 3,307
Favorites

Actions

message Natures_Voice
block Natures_Voice
report for spam

Following

ERA Ide
CE-WasE
HERBEEZ
SEHE 2R
UNEHA R
oRm &N«

View all...

RSS feed of
Natures_Voice's tweets




~ Great engagement with others. ..

Nature knows a stinker when it sees one http://tinyurl.com
/ykvg8ym #RSPB

9:23 AM Mar 8th via web

@gethynwilliams Yes, | think so.

7:49 AM Mar 8th via web in reply to gethynwilliams

@pipersfarm Just been reading about your farm - sounds
fabulous.

7:48 AM Mar 8th via web in reply to pipersfarm

@wildfreckle Thanks!

10:01 PM Mar 7th via web in reply to wildfreckle

@ethernat At nesting time anything goes.
8:28 PM Mar 7th via web in reply to ethernat

@pettittsa Thank you!
8:27 PM Mar 7th via web in reply to pettittsa

Just joined the Birding community to keep track of the best
experts. Join me here: http://mrtweet.com/c/birding?v=jt
5:57 PM Mar 7th via MrTweet

%! greenroofsuk | once saved and released a bittern [1979]
-Rescued rare bittern released back into the wild - #birds
http://ow.ly/1leWWy #iyb #rspb

11:20 AM Mar 6th via HootSuite

Retweeted by Natures_Voice and 1 other

%! claraesse Looking forward to volunteering for the RSPB in
Battersea Park tomoz - Date with Nature looking at herons.
Hope the weather stays nice!

12:07 PM Mar 5th via web

Retweeted by Natures_Voice

12! SCUBA _rabbit The RSPB: Call for world's largest marine
reserve http://bit.ly/ayhLgp

2-35 AM Mar 6th via twitterfeed




Home Profile Find People Settings Help Sign out

Name RNLI
Location The UK and Rol
RN LI Web http://www.rnli.o...
:t‘: Bio The charity that saves
Lifeboats lives at sea

3,114 3,257 141

= following followers listed
. FOIlOWIﬂg T3 = Lists = & e

Tweets 866
PlymouthHerald Ollie’s memory will live on: THE FAMILY Favorites

of a popular teenager killed in a car crash say his memory will
live on af... http://bit.ly/9rLqDc Lists

o @RNLI/rnli-fundraising
RNLI

@RNLI/rnli-stations-
@alialifarn Ah, yes - was that on Meridian? Lovely story, isn't anc-crew

it :-) View all

Actions
As you might've noticed, folks, our profile name has now message RNLI

changed from @RNLIrescues to @RNLI :-) block RNLI
report for spam

Video: listing dredger escorted to safety by Angle RNLI Following

lifeboat - http://bit.ly/cIQBHS . - pz ¢ an
Racrua-Annladara’e naw lifahnaat Fan't wwait ¢4 haln- - a En nﬁ




Rescue:Appledore's new lifeboat can't wait to help:
http://tinyurl.com/yafvic9

11:33 AM Mar 8th via API

Rescue:Listing dredger escorted to safety by Angle RNLI
lifeboat: http://tinyurl.com/y9xgsel

11:30 AM Mar 8th via API

Rescue:Sunderland RNLI rescue two men after fishing boat
suffers mechanical failure: http://tinyurl.com/ye6f87g

10:30 AM Mar 8th via API

Rescue:Commercial workboat entering Barrow begins to take
on water: http:/ /tinyurl.com/ycwofye

8:30 PM Mar 7th via API

%1 RNLIevents RNLI lifeguards feature in Sunday s episode of
the BBC s Country Tracks, http://www.bbc.co.uk
/programmes/b00rdt3h to check it out

3:49 PM Mar 5th via web

@Laanetweets @thecivvie @White_Box @HolidayDrivers
@BestTourGuide @MouseholeCat @_SimonArnoldme
@HelpforHeroes Thanks for the #FollowFriday!

4%:31 PM Mar 5th via web in reply to Laanetweets
@timgardendesign A beautiful part of the country though,
Tim

2:41 PM Mar 5th via web in reply to timgardendesign

@MarineEx2010 Sounds perfect!
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View all...

) RSS feed of RNLI's tweets




@Laanetweets @thecivvie @White_Box @HolidayDrivers
@BestTourGuide @MouseholeCat @_SimonArnoldme
@HelpforHeroes Thanks for the #FollowFriday!

@timgardendesign A beautiful part of the country though,
Tim

@MarineEx2010 Sounds perfect!
@BestTourGuide Glad to hear it, Janie!

@charlieconnelly Fantastic news! Doesn't it lighten your mood
- smiles all round here :-)

@mandajroberts Fingers crossed for the rest of the weekend!

dougmiestergen Please anybody who can, support my
friend who is doing a 1500m Swim, 40km Cycle and 10km
Run for the RNLI http://tinyurl.com/ydl2d74 Please.

¢ RNLI

naominf Having a raffle at work to help reach my
marathon fundraising target for The RNLI Trying to get some
donated prizes - could anyone help pls?




TRANSPORT VIDEO DONATE VOLUNTEER
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(oMPETITION WINNERS

Twitter feed

Follow us at WETV"NNEP\S

twitter.com/wrvs ﬁmMMORRISPHOTO
IRIDESSATE

A oovaeti’ciow

Have you watched our

Hitchhicking video? We would 2BBI1929 helps to spread
like to hear your thoughts
about it! http://bit.ly/6yRe6c the word about
¥giveusalift WON WINNE&S the Q‘P‘PCUL and
butld brand

: : AMOWIE_I
@alan25c Hi Alan, thanks for View answer AWArENLSS
your competition entry, but e T
just a reminder you need to be QLoTﬂE&IRU( with new
following us for it to be View answer '
counted as a valid entry : a(oMPEMYN’EVINf awdiences

\View answer
S —————————

@chichard41 Thanks for your
competition entry, but just a

;erlr\inQer you nieq to be (ONQMTULAﬂONS To ALL
ollowing us on twitter for your
entr; 'togbe valid :) i ok WlNNEP\S.’

o AN

@Dark_Wolf Hi Graham!



All that effort and only following |59 people!!

Name WRVS

Location All over Great Britain
WRVS e g s

Bio WRVS is an age positive
charity. Help us make Britian
a great place to grow old.
Donate or volunteer.

Manage lists in which WRVS

appears

One In three older people
can't always get to where Following € iE Lists» | Xk~ 159 526 30
they want to go I ollowing followers listed

Don’t leave Britain’s forum3 Trustee - WRVS - Nationwide - N/A (unpaid): Help Tweets 348
us make Britain a great place to grow old.WRVS is a national
cha... http://bit.ly/cUGqgBp

www.giveusalift.org.uk WRVS Actions

plock WRVS
patholio @mike_1727 city hospital, they also do a good SR
Volunteer cuppa in the WRVS cafe #tea
Donate Following
— 2 TdehE
. . _ - :
Booktrust launches writing competition for the over-60s. w - i u Y/ ﬂ

Enter a short story on "The letter | wish | had written".

www.bookbite.org.uk ﬂ u\l.‘\k’ 0 p .
OEE -
RubyJubilee If anyone didn't know, | did a skydive last i@'- Lavsh &“

March for @WRVS video is here

1O -
www.youtube.com/watch?v=4Cv4T6uKISO donate to them! Lg '_ on .m S_f

Please!

-



And one US charity




Tweetsgiving: the classroom built by gratitude

Csgiving

STORY | PRESS | TEAM | FIND A PARTY: (City or Campus

what are you grateful for?

X £ ¢

TweetsGiving is a global celebration that aims to change the world
through the power of gratitude. Follow these simple steps to bring

your grateful heart to the party:

o share your gratitude @ give

Contribute in hanor of whatever you're
thankful for. Each $10 donation brings us 1
brick closer to a classroom, arphanage/
dormitory, library and cafeteria at the
#twitterkids' school in Arusha, Tanzania, or
helps us fund a future Epic Change project.

Share whatever you're thankful for on
P'witter, your blog, Flickr, Facebook,
YouTube, or blip.fm. Include the
#Ftweetsgiving tag and a link to
www.TweetsGiving.org so we can share
your grateful heart with the world

§#) | waTcH GRATITUDE GO GLOBAL 3 e‘)’c

'm THANKFUL for all friends INDEED! #Tweetsgiving

pMamalucy (103 days ago)

22,605 $31,680

thank you notes total
1,226
weets
336 $900%
®®  hotos (A} -l te

How
farcan  STOR

75 grottude & 9

:' J R ,
videos e 30k

-.J

w

[;(i'QS S"a
r.d

N EH 4

e

top turkey

Give $100 or more 10 be a Top Tukey!

Natalie Villalobos A
Christian De Neef
JG) Hermkens

»
»
»
P  Markus Hafner
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DogsTrust

The UK's largest dog
fvelh_n chuity,'wi!h 7

We never put a healthy
dog down.

We also campaign &
educate about responsible
dog ownership, induding
neutering & microchipping.

www. sponsoradog org uk
Find us online

www.facebook A

MySpace

www bebo comidogstrust

Flickr
www. flickr.com/photosidogstrust
YouTube

Blog
www . dogitrustblog, blogipot com

WWW BOGGYINaps com
Twibbon
www.twibbon.comfoinidogstrust

Follow @dt_glasgow
for regional updates!

~ dogstrust
““"*-a

+ Following & § Lists =

Fantastlc' RT: @hellsc |I e17
http tW|tp|c com 17kOug

r? ers of ord on a Xmas
pet od run | dogstrust

@lonmarathon Hope it helps! Being so close to the target is a
great achievenent (and | couldn't run 26 miles in a million
years!)

@jedi2009 That's so kind! Anything you can offer is much
appreciated. :)

RT: @marleyterrier: @lonmarathon needs £10 to reach his

fundraising target for @dogstrust from the London Mararthon.

http://bit.ly/1CJ16E

Canine Carer Joy @dt_leeds tells all about one of the centre's
sweetest residents, Toby: http://bit.ly/ 7WItCy (vid)#

@sammi24 We do! Everything you need to know:
http:/ /www.dogstrust.org.uk/az/s/stamps/default.aspx :)

Hope @simonpegg's Minnie does indeed reach stardom - to
make sure, anyone want to nominate her for celeb dog?
www.dogstrusthonours.co.uk

RT @simonpegg Minnie to try acting again. How To Lose
Crinmeder varbad Dol rut it Duirlon B Uarn Tedd bivmn linelens

Name Dogs Trust
Location London
Web
http://www.dogstr...
Bio Tweets by Dogs
Trust digital team:
Alex
(alex.goldstein@dogs
trust.org.uk), Lo &
manager Jacqui.
Erm... woof? Bark!
Whiiiine...

6,483 11,651 375
following followers listed

Tweets 7,219

Favorites

Actions

message dogstrust
block dogstrust
report for spam

Following

£) RSS feed of
dogstrust's tweets

e o o o e




Your Profile

Malke Lt easy for interested people to find you by making
your bio statement clear and tncluding searchable keywords.

Mention who at Your organisation is tweeting, if you can.

nelude a URL that links to a page on Your webstite providing
clear information about Your organisation and Lts purpose.

utilise your profile background — add aw attractive, relevant,
branded background and make the most of this additional
opportunity to say wore about who yow are and what you do.

Make sure Your avatar s clear and smeLe. (t will be viewed
as a tiny teon. No point including detail or type that won't
be vistble!




Can you tell who i1s who!
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Can you tell who i1s who!

— scopecharity

ﬁ WaterAid

@ mencap_charity

®% fordementia

'.



These are much better

L J

Believe in o
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You are your brand

Avre Your tweets on brand?

Are You using searchable keywords associated with
Your charity?

Do they reflect Your Google Adwords and keyword
density of your website? Tip: Soctal media
mownitoring can inform which patad search
keywords you should be using.

Have Yyou conducted a compe‘ci’cor awatgsis — and
are You clear about how youw are differentiating?



l britishredcross's tweetcloud...

Aceh affected amazing appeal arrive big blog brc

British britishredcross Camp Chile community DEC decappeal
difference disaster donate ducksandcows earthquake

email emergency everyone family Federation floods fundraising great

Haltl hE|p Hv home INdONESIA iives Iooking love many
money MTMOF@ News offce older photos Piease pis [POST quake
raise really Red refugees relief response send shop sorry
support ... I hanks ... today

tOiIEtS tsunami tweeting twitter update video
VOIUnteers want worker working World www.redcross.org.uk years

yesterday




1Omfgrmite Quite

ConceptionResearch  good  npever
http://bit.ly/bmpzR9britishredcross

firstongoing britishredcross Telegraphjam

htto://dIvr.it/8CZ4 toast...britishredcross
Buttering@p@rsingphase right aFltdI'
movecity @pjbryant p
bad Laove cacy horror




How do you know when
you're getting It right!



Monrtoring Metrics and Measuring

Utilise all of the free tools available to optimise the
tmpact of Your Twitter activity.

Look at dwell time on Your website for people
coming from Twitter (quality of traffic) and see
how this relates to your activity.

Map Your retweeting reach and the spread of
tnformation

Learn and evolve.



Our online community

Blog

blogs.redcross.org.uk

Facebook
facebook.com/britishredcross

YouTube

youtube.com/britishredcross

Flickr

flickr.com/britishredcross

Cwitker

A Case Study

britishredcross

+ Following &

Thanks for the #charitytuesday!
beautifulw @TeriDoubtfire
Gemma7586 @animalallsorts

%White_Box @PeerLink_Leap
100fundraising

about 2 hours ago via TweetDeck

Gearing up for the London Marathon http://dlvr.it/8TKI

about 2 hours ago via dlvr.it

RT @decappeal: Quake in Chile has move entire city of
Conception 10ft to the left, Telegraph: http://bit.ly/bmpzR9

about 6 hours ago via TweetDeck

Listsv ¥~

Home Profile Find People Settings Help Sign out

Name British Red Cross
Location UK

Web http://www.redcro...
Bio The British Red Cross
helps people in crisis,
whoever and wherever they
are,

2,994 6,146 395
following followers listed
Tweets 1,080
Favorites

Lists

@britishredcross/volunteers-
and-staff

@britishredcross /red-cross-
red-crescent

View all

Actions

message britishredcross
block britishredcross
report for spam

Enllrwinn




* Follow Us Sign in | Register

Enter a Twitter username here -

Users Topics Lists

Username: britishredcross
Location: UK

Web: tp: //www.redcross.org.uk

Bio: The British Red Cross helps people in crisis, whoever and wherever they are.
Summary
Stats Are you gaining or losing influence with your
Content friendS?

Influence Tracker The Influence Tracker allows you to manage your influence with your friends.

Sign in now to see your Influence Tracker.




#{ Klout Score and Key Stats (click variable names for description and analysis)

Current Klout Score 40
True Reach
Network Score 0

Amplification Score 0
Lists 128

britishredcross is effectively using social media to influence their
network across a variety of topics.

Klout Score

The Klout Score is a representation of a person's overall influence. This number is generated through analysis of over 25 different
variables and ranges from 1-100, with 100 being the most influential.

i~ Reach . Demand

Followers Mention Count
Total Retweets Follower, Ratio
Friends Followed Back %

‘ Engagement " Velocity

Follower Mention % Unigue Messages Retweeted
Inbound Per Qutbound M X Unigue Retweeters
Unique & Senders Follower Retweet %




Tags

No tags

Over last 30 days:

Links shared: 13

% of tweets containing links: 41%
@messages sent:

% of tweets containing @: 0%

Top Retweets

Tweet

RT @britishredcross Haiti quake: bringing
life-saving water htip://bit.ly/SnYV3e #brc
#hopeforhaiti

RT @BritishRedCross On World Water Day,the
Red Cross is improving water and sanitation for
130k people in Ethiopia
www.redcross.org.uk/92987

RT @BritishRedCross: New blog post: Konnie
Huq, stigma and HIV. http:/ibit.ly/IHUIr
#worldAIDSday

RT @BritishRedCross: The DEC
(@DECappeal) is looking for a fundraising
manager: hitp://bit.ly/8KWdkf Closing date is
17th so apply now!

RT @BritishRedCross: RT @Ib_southwark Fire
in Peckham - helpline for peoge affected to be
manned overnight http://bit.ly/8vigb5

Number of questions asked: 0

% of tweets that were questions: 0%
Avg reply count per question: 0
Longest thread reply count: O

Carriers Possible Reach
mivuk 35343
twitterbo 15621
giagia, CampbellX, numerate 8251
Aislinnye24 8124
Aislinnye24 8124




Most Popular Shared Iltems

URL Info Date Clicks Total % of Clicks
Clicks

hitp://bit.ly/5xq9eH Haiti Earthquake Appeal | 2010-01-13 03:01:35 90 141 64%
British Red Cross

hitp://bit.ly/4qzvgz Flickr: British Red Cross.'s 2010-01-14 10:01:48 48 125 38%
Photostream

hitp://bit.ly/amhb2A  Prayers in La Piste - British 2010-02-02 05:02:48 9 1 82%
Red Cross

hitp://bit.ly/4TrSdo 2010-01-25 09:01:47 8 10 80%

http://bit.ly/dviXJd Coldplay charity call for Chile 2010-03-04 06:03:47 7 1 64%
| British Red Cross

http://bit.ly/4XnmSr Haiti Earthquake Appeal | 2010-01-22 12:01:13 7 18 3%%
Spend Nectar Points

hitp://bit.ly/SnYV3e Haiti quake: bringing 2010-01-23 06:01:18 7 12 58%
life-saving water | Red Cross
Blogs

hitp://bit.ly/767D4s Loos will save lives in Haiti | 2010-01-24 14:01:07 6 17 35%
Red Cross Blogs

hitp:/bit.ly/60mkP0 2010-01-23 04:01:20 6 10 60%

http://bit.ly/aSxT9A Haiti collection strikes gold at =~ 2010-01-26 11:01:28 5 6 83%
Tesco | Red Cross Blogs




TWITTER Home

grad=

.com

britishredcross
Rank Followers Following Updates
11,794 6,146 2,994 1,080

out of 6,383,382

How It Works

Account Summary

Full Name: British Red Cross

Bio: The British Red Cross helps people in crisis, whoever and wherever they are..
Location: UK [United Kingdom]

Followers: 6,146 (analyze followers)

Following: 2,994 (analyze following)

Website: http://www.redcross.org.uk

Joined On: 2007-07-11 08:49:55

Twitter Elite Search  Tools

Grade

API Blog
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@britishredcross History

Compare @[britishredcross ]vs. @[ ]Comgre reset
7K
5.6K

« Followers

= Following

1



@britishredcross History vs. @OxfamGB

Compare @[brmsmdcross ]v-. @[ommca ] Compare reset
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Twitalyzer

‘\,,—/‘\// TWITALYZER Log in | Twitalyze | Help | Definitions | Print

Your Dashboard Twitalyzer Profile for @britishredcross Tog  J Twoet | shoe |

User Profiles British Red Cross (@britishredcross)
Trends ] The British Red Cross helps people in crisis, whoever and wherever they are. We think @britishredcross lives in London.
Network - @britishredcross has not added any tags to their profile. Ask them to add tags now!
Retweeters
Tweets By
Tweets To

Tweets by Hour

Tweets From Measures and Metrics from about 0 minutes ago [ - |

o Impact | Engagement |  Influence |  Generosity | | Clout |
Benchmarks ' ¥ ¥ ¥ ¥
. 59% @ 44% @ 6.1% @ 69.8% = 10.7%
Community
gun—. Sy D, SSug . i B - s
Home E Details - Define Ei Detai;slin:-"i‘u:‘ :E Details - Define :i Dcmi;s‘Dcs"i'ur EE -Dctanls[}v:‘rv:

@britishredcross's 30-day moving averages, last processed on 3/9/2010.

Don't forget! Twitalyzer provides nine additional free reports in Twitalyzer Dashboard!




Twitalyzer

Top 25 Network Participants -

Here are the 25 individuals in conversation with @britishredcross recently who have the most overall impact in Twitter. Click on ? to process users and
collect missing data. Think someone is missing from this list?

* mpact Engagement Followers Tweets Tags
17.7 31.3 896 Show Add

2. h @jennleMACAU LAY Impact Engagement Followers Tweets Tags
17.6 86.6 2,873 Show Add

3. I...! @dedeb son Impact Engagement F ol"owcrs Tweets Tags

Impact Engagement Followers Tweets Tags
9.7 52.9 14,335 Show Add

5' ﬂ @SWISSDUSineSS mpact Engagement ‘ol"owers Tweets Tags
8.9 29.1 1,167 Show Add

6' @hey]ude408 Impact Engagement F ol,'owers Tweets Tags

* Impact Engagement Followers Tweets Tags
54 77.9 280 Show Add

8. @oaSIca Impact Engagement Followers Tweets Tags
4.9 1.1 108 Show Add

9' . @hUbbS mpact Engagement Followers Tweets Tags
I o @euzle 4.4 100.0 565 Show Add

Impact Engagement Followers Tweets Tags
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Your Dashboard

User Profiles

Trends
Network
Retweeters
Tweets By
Tweets To
Tweets From

Tweets by Hour

Benchmarks
Search
Community
Blog

Home

~7 TWITALYZER

@NFPtweetup | Sign out | Twitalyze | Help | Definitions | Print

@britishredcross's Propensity to Tweet by Hour of the Day Update | Tweet | shae |

N\

Your Timezone (GMT) Western Europe Time, London, Lisbon, Casabla ﬂ ¢ Update Times )

5.5+
5.0 -
4.5
404
3.5
3.0+
254
2.0
154
10

T

I I I
0:00 1:00 2:00 3:00 400 500 600 7:00 800 900 10:00 11:00 12:00 13:00 14:00 15:00 16:00 17:00 18:00 19:00 20:00 21:00 22:00 23:00

@britishredcross's Tweet Yolume by Hour of Day +

About this Report

Twitalyzer's Tweets by Hour report is designed to show you when @britishredcross is most active in Twitter. The timeframe covered is the seven (7)

day period immediately prior to the user's last analysis in Twitalyzer. The times presented come directly from Twitter's "published at" timestamp and

should be adjusted to the user's local time.

(A7 TWITALYZER

—

Your Dashboard

User Profiles

Trends
Network
Retweeters
Tweets By
Tweets To
Tweets From
Tweets by Hour

Benchmarks
Search
Community

Blog

@NFPtweetup | Sign out | Twitalyze | Help | Definitions | Print

People Sending Tweets To @britishredcross Twoet [ shae |-l

We're sorry, but @britishredcross does not appear very active in Twitter! They may be writing to people but not anyone that we

know. Maybe if you reprocess their data you'll find something.

About this Report

Twitalyzer's Top 25 Tweets To report shows the twenty-five people that Twitalyzer knows who have been writing to @britishredcross recently in
Twitter. Twitalyzer also reports on the 25 people @britishredcross has been writing to in our Tweets From report.

Blog - About the Company - Twitalyzer APl Access *Want to be Featured? - Contact Us

Twitalyzer is Copyright 2010 Twitlayzer, LLC and is a product of

We

b Analytics Demystified, Inc
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How Sociable!?

British red cross's visibility score:

HowSociable? oot vt
330

IBritish Red Cross |< Measure Visibility )

Your email address Track this score

Keep an eye on how this changes with monthly emaill updates

what does this mean?

Tweet this score

Google Blog Posts Score

Google Images Score

Google Pages Score

133

Twitter Tweets Score

1001

Bebo Applications Score

Bebo Pages Score

119

Yahoo News Articles Score

Digg Pages Score

70

Ecademy Pages Score

259

Eventful Events Score

274

Facebook Applications Score

279

Facebook Groups Score

1175

Facebook Pages Score

1096

Facebook People Score

3895

Flickr Pages Score

155

FriendFeed Items Score

265

Google Gadgets Score

Yahoo Images Score

198

LinkedIn People Score

328

MySpace Applications Score

MySpace Pages Score

Ning Pages Score

218

[©)

Photobucket Pages Score

28

Reddit Pages Score

18

Yahoo Pages Score

141

u Social Median Stories Score

Upcoming Events Score

Vimeo Videos Score

314

§ o

You

YouTube Channels Score

112

YouTube Videos Score

You 100

CRNEDHNON

Wikipedia Pages Score

102




Getting Buy-in

Someone at Your ohawﬁtg to that’s tnterested L the medium
and already uses it personally should manage your account.

Become a "Malinl e)qsevt' within gou.r orgawisatiow and be
prepareol to make, and prove, the case.

Overcome reststance by collecting and sharing evidence and
success stortes - bncluding anecdotal - from other charities as
well as your own.

Study what other, similar charities are doing and how
successful it appears to be. Use this to strengthen your case.

Constder producing a monthly report including statistics
and stories, to illustrate the value of Your activity.



Tools & Applications

Try them out § Reep experimenting with new ones.

Use Twitpie or Yfrog - maybe post a "pic of the day’
ano with Audioboo and video for authentic voice.

Use URL shorteners - e.9. bit.ly - to make wore of
Your 140 characters and monttor metrics.

Ustng a client - e.g. Tweetdeck — makes Life easy. Use
CoTweet to manage an account or accounts with
multiple users.

Mownitor who's talking about Yyou - samepoint.com,
addictomatic.com — and join in.



More Top Tips

*  Reach out:
Follow other people, have conversations, ask ques’ciows and retweet
other users’ relevant tweets; this will inerease awareness of Your
Twitter activity and help yow attract a following,.

*  Beinterested and you will be interesting:
Take tinmee to read other people’s tweets — constder what you Lilkee
and don't Like about their Twitter feeds. (£ will tnspire You and
help to inform Your oww approach.

© Be Yourself:
Twitter is a very tmwmediate, transparent medium. It’s almost
Lmposstble to pretend to be what You're not. Be authentic and
genuine — personally and on behalf of your brand.

"""""""""""""



More Top Tips

*  Focus own relevance:
Follow and engage with people/organisations you share tnterests,
missions or values with. Remember, with followers, qua Lx',tg LS
wmore important than quantity.

*  Make 140 characters count:
Use URL shorteners, so Yyou can Link without using up too many
characters. nclude key words and hashtags that will cateh your
awdience’s attention and give them a reasow to click on your Link.

+  Always integrate:
Twitter will provide most value when used in comd' unctlon with
other soctal meedia, Your own webstte § microsites, thivd party
websttes, online forums § communities, so share content/Links.

"""""""""""""



More Top Tips

*  Be Your own, most constructive eritic:
Take stock of Your Twitter feed from time to time. Ask yourself
whether you would enjoy following it, what you might get out of
that, whether it is providing the right mix of messages for your
organisation’s target audiences and how it could be better.

*  Down't be afraid to make mistakes:
If something doesn't work, Lt's not the end of the world. Tweets are
quite transitory and will pass a Lot of people by without them
woticing. When (not if) You mess something up, don't be afraid
to say so — your followers will be forgiving and it's another
opportunity to be engage tn authentic dialogue.

"""""""""""""



And remember...

O Tweet about things that are important to your
charitg - andl that Lt Ls passionate or excited about
(it will show)

O Your tweets wiLll be seen across to the world, b Y
people L all sorts of situations, with a variety of
outlooks

O You can't see and tweet everything or be on Twitter
all the timee

O t's aLLJ'ust communteation and we've all been
doing that for years!



>

[0 Meet other charities using Twitter
O share knowledge, experiences ana tips
[0 FrREE to attend

O cowme along tn persown, or take part online - or both!
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“tweetup ¥ |

[0 Keep up to date bU’

O Following Twitter.com/NFPtweetup

O checking and subscribing to upodates:
www.niptweetup.org.ukr

O Becoming a fan on Facebook

O Joining the group on Linkedin




Connect with mee:

twitter.com/rachelbeer
twitter.com/beautifulw
rachel@hellobeautifulworld.com
www. hellobeautifulworld.com

® .
&, «® beautiful world
¢




