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Group task and feedback



1. The BHF

British Heart
Foundation




A bit about the BHF...

British Heart

Our Mission is to play a leading role
In the fight against disease of the heart
and circulation, so that it Is no longer a

major cause of disability and
premature death
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A bit more about the BHF...

British Heart
Foundation
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2. Soclal Marketing




Health-Related Social Marketing...

...Is the systematic application of
marketing concepts and techniques to
achieve specific behavioural goals relevant

to iImproving health and reducing health
iInequalities
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The BHF’s approach

Foundation

= National advertising

= Supporting media

= Direct communications
= Stakeholder mobilisation

= |nterventions
= Education
=  Support

= Policy work
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The case studies

British Heart
Foundation
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The case studies

British Heart
Foundation
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Some crisps contain 33% cooking oil.
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3. ldentifying the Need / Issue




ldentifying the need /issue

British Heart
Foundation

= BHF Heart Stats

= Medical experts (internal and external)
= |nternational campaigns

= Health and social trends

= Govt. action / Inaction

= Reaction to industry
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4. Target Audience




British Heart
Foundation

‘insight’
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Segmentation - Anti-Smoking

British Heart
Foundation

Split evenly male and female,

Younger bias, with two thirds
being aged 30-40 years

More skewed towards the lower
end of the social grade spectrum
-C2D’s

Only a third have tried to give up
more than five times

Seemed a health conscious bunch, with over
two thirds claiming they thought about their

health a lot and did worry about the health of
Most were considered ‘light’ the heart
smokers, claiming to smoke under

20 cigarettes a day

A hardcore third smoke over 20 cigarettes a day -
made up of slightly older (40-50), lower social grade
people who had already tried to quit over 5 times
and were actually less likely to be thinking about
quitting overall

'\
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Segmentation - Food4Thought

British Heart
Foundation

= Primary

= 11-13 Year Olds (Year 7 / S1 in Scotland)

= Secondary audiences
= Teachers
= Parents

= Government
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m Consumer Insights

British Heart

Foundation

= Primary research
= Current attitudes, motivations and influences
= Concept testing
= Secondary research
= Market data
= Competitor information

= QOther N-F-Ps
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Concept testing — to get to this...

British Heart
Foundation

What goes into crisps
goes into you.

Some crisps contain 33% cooking oil.
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We tested these...

British Heart
Foundation

Obesityis set to become this
generation’s biggest killer
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5. Reaching the Audience




11-13 Year Olds

British Heart
Foundation
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Multi-Quitters

British Heart

Foundation
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Thanks to you
we're starting to make a difference

Thanks to you
we're starting to make a difference
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Stick with it.You're up to four
times more likely to succeed
in giving up if we help
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Interventions — Food4Thought

British Heart
Foundation
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Interventions — Anti-Smoking

British Heart
Foundation

Smoking and % 2
how to give up o it
Foundation

NO SMOKING

IT IS AGAINST THE
LAW TO SMOKE IN
THESE PREMISES
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6. Behaviour Change

Changes |/
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Evaluation

Call stats

Web visits

Registrations for support
Quantitative

Qualitative

Brand Metrics

Heart stats
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Dept of Health data
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m Anti-smoking - record levels of quitters

British Heart
Foundation
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/. Group task




British Heart
Foundation

QUESTIONS?
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